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After undergoing a slump in
recemt years, the
international programme
distribution scene among
Canadian companies is once
again hopping. Jenn Kuzmyk
profiles the newest players in
the revitalized sector

COUNTRY FILE

Cmamnal 3V <2 w cw

Celebrating its coe year mark in
Cannes this month s Rethink
Entertainement, & datrbution outln
launched by former Canadmedia
sales cxe, Pauda Hutchinson and
partner Susan Boshooft

To say the least Rethink has 2
diverse catalogue, incduding both

Rod Ligtt Datricts

The new

ependents

kids lace and edgy racy adult factual
programmeng. Product  includes
Canuck teoadcaster TVO's chldien's
catalogue, featuning what Hunchinson
describes as “motivational
inspeational programming for kods”®

On the other end of the
spectrum, Red Light  Dvstrcts
132340, produced by AR Routes, &
naking its international market
debut at Mipcom. The Lactual series
takes viewers o the forbidden
world of the intermational sex
industry Lecations
Hamburg, Banghok, New Odlears,
Angeles City and Tokyo. It has been
sold to Ananey, lssael and Sky
New Zealand

Also with At Routes, Reshink s
secking presales for Centlomen’s

inchode

Clud (133307, 2 series that nvites
viewers 10 expenence the high class
privete reaims of the world's most
exchnive exotic strip chubs,
Hutchimson s on the lookout to
acquire moee  programmes  for
distribation. *| would love any new
regardeng science o
tachnology. It is such a hot topic that
st keeps gaing populanty” she

senes

says, notng the company also
expects to begm  investing =
Quiting amimation ol

realtyMestyle peogramming as wel

an mhoune sales unit designed 0
eaploft proprietary projects, induding
2 shate of developing kids seces



